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Emerging Markets Group

HauHu Kapbepy B EMG
— KOHCaJITUHre
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EMG — KOHcanTuHr c
yesyioBeuecCKuM JIMLom

C 1994 ropAQ Mbl COMPOBOXAOEM DU3HEC HO
BCEX STAMAX — OT BYXraATeEPUnN AO

MEXAYHAPOAHOIO AyAUTA.

ceropoHda EMG — 210 50+ cneunaAmcTos, 3
ropoad (Mocksa, Cl16, AAMATbI), 1 AOBEPUE

KAMEHTOB C 5 KOHTUHEHTOB.



¢$purHaHcoBbIN f aypuT SMGS
ayTCOPCUHI -

yyeT, OTYETHOCTb, ‘ obA3aTeNbHbIN U
3apnnaTa : NHULMATUBHbIN

HaLlW
cynepcunbi

OoHyC: paboTa C
MEXAYHAPOAHBIMU
KAVMEHTAOMU N KENCAMU




Emerging Markets Group

¢ EMG TbI BbipacTeLub

obyyeHue 1 cepTndUKaL

HOCTOBHWKM C OMbITOM > 15 AET

MEXAYHOPOAHBIE MPOOEKTHI

MOKMM rPAPUIK M1 MEHTOABHOE 3A0POBLE B

npuoputeTe

HOCTOSALLME KENCHI C MEPBbLIX AHEW




Mbl ULLIEM TEX, KTO
XOUeT YUYUTbCA U
Aenatb nyydlue:

* MOMOLLHUKOB
GyxranTtepa

* aCCUCTEHTOB
ayauTopa

CryaoeHT nnm
BbIMYCKHUK
aKoHomMuueckoro/
¢dunHaHcoBoro/
IOPUONUECKOrO By3a

[oTOB yunTbCa N 6paThb
Ha cebs
OTBETCTBEHHOCTb

Jliobuwb uudpsl,
niogeun y nopanokx



»unsHb B EMG: He
TOJIbKO LLUPpbl




EMG B uudpax:

« 3 odbmnca: Mockea, CaHkT-lletepbypr,

AAMOT KTO HOC BEAET:

-

e 30+ COTPYAHMKOB C OnbITOM >10 AeT

e /0% CTOXEPOB OCTAOTCH PAbOTATL C
HOMM

« 1 OBOWOA LLleAb — PACTU BMECTE

Tom CtaHCMOpP,
rEHEPAABbHbIV AUPEKTOP

Onbra CemeHoBAq,
ONEPALUMOHHBIA ANPEKTOP
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Y CTaKMpoOBKa HaUMHaeTCcA
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